
PointsBet 
H1 FY20 Results presentation

February 2020



Half-year results presentation │ February 2020

Important notice and disclaimer
This document and any oral presentation accompanying it has been prepared in good faith, however, no express or implied representation or warranty is given as to the accuracy or completeness of the
information in this document, in any accompanying presentation or in any other written or oral communication transmitted or made available to any investor or potential investor (collectively, the “Other
Materials”). Nothing in this document, in any accompanying presentation or in any Other Materials is, or shall be relied upon as, a promise or representation. All statutory representations and warranties are
excluded, and any liability in negligence is excluded, in both cases to the fullest extent permitted by law. No responsibility is assumed for any reliance on this document or the accompanying presentation or any
Other Materials.

Without limiting the above, this document, any accompanying presentation and any Other Materials may contain forecasts, forward looking statements or statements as to future affairs which are based on
estimates, assumptions and expectations of PointsBet Holdings Limited or its subsidiaries (collectively, the “Company”) (some or all of which may not be satisfied or may not occur) that, while used in good faith,
necessarily involve (i) subjective judgments; (ii) inherent uncertainties; and (iii) significant contingencies, many of which are beyond the Company’s control or reflect future business decisions which are subject
to change. Any forecast or financial information presented in this presentation any accompanying presentation and any Other Materials must not be taken as a representation as to future matters.

Therefore, there can be no assurance that such forecasts, forward looking statements or statements as to future affairs will be realised or that the Company's actual or future results, or subsequent forecasts,
will not vary significantly from such forecasts, forward looking statements and statements as to future affairs. The actual results may vary from the anticipated results and such variations may be material. Any
and all forecasts and financial information in this document, in any accompanying presentation and in any Other Materials are not, and shall not be relied upon as, a promise or representation as to future
matters. The Company accepts no responsibility or liability in relation to the accuracy or completeness of any forecasts, forward looking statements or statements as to future affairs, or whether they are
achievable. The Company does not assume any obligation to revise or update this document, any accompanying presentation, any Other Materials or any of the estimates, assumptions or expectations
underlying such forecasts, forward looking statements and statements as to future affairs. No representations or warranties are made as to the accuracy or reasonableness of such estimates, assumptions or
expectations or the forecasts, forward looking statements or statements as to future affairs based thereon. Certain data included herein has been obtained from alternative external sources and as such may be
inconsistent given differing underlying assumptions and sources.

Any discrepancies between totals and sums of components in tables and figures contained in this presentation are due to rounding. Tables and figures contained in this presentation have not been amended by
the Company to correct immaterial summation differences that may arise from this rounding convention.

Disclosures in this document, the accompanying presentation or any Other Materials are not investment advice and are not intended to be relied upon as advice to investors or potential investors and do not
take into account the investment objectives, financial situation or needs of any particular investor. These should be considered, with independent professional advice when deciding if an investment is
appropriate.

The information contained in this document (including tables) has not been audited in accordance with the Australian Auditing Standards.

This document remains the property of the Company and the Company reserves the right to require the return of this document (and any copies or extracts hereof) at any time.

The receipt of this document by any investor or potential investor shall constitute such investor’s or potential investor’s acceptance of the foregoing terms and conditions.

All amounts disclosed in this document are presented in Australian dollars unless otherwise noted.
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Strong Growth Across Key Metrics

Notes: (1) Defined as a client who has placed a bet in the relevant 12 month period; (2) Subject where relevant to enabling legislation and licensure
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TURNOVER

H1 FY19 H1 FY20

ACTIVE 

CLIENTS(1)

H1 FY19 H1 FY20

GROSS WIN

H1 FY19 H1 FY20

REGISTERED 

CLIENTS

H1 FY19 H1 FY20

NET WIN

H1 FY19 H1 FY20

US STATE

ACCESS(2)

H1 FY19 H1 FY20

63k 

185k 

46k 

102k 

A$13m 

A$30m 

A$210m 

A$533m 

2 

12 

154% 123%

117% 194%

124% 10 new States

A$22m

A$47m
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PointsBet’s Transformational 12 Months
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Notes: (1) Subject where relevant to enabling legislation and licensure; (2) Eilers & Krejcik Gaming Report, Legal Sports Betting: Defining The U.S. Opportunity (April 2019)

PointsBet’s US State Access

Washington

Oregon

Maine

New
Hampshire
Massachusetts

Rhode Island
Connecticut

Vermont

New
York

Pennsylvania
New Jersey

Delaware

Maryland
West

Virginia

Virginia

Ohio

Kentucky

North Carolina

Michigan

Wisconsin

Illinois

Indiana

Iowa

Minnesota

South Dakota

North Dakota

Tennessee

Georgia

South
Carolina

Alabama

Mississippi

Louisiana
Texas

Oklahoma Arkansas

Kansas
Colorado

New Mexico

Nebraska

Montana

Wyoming

Idaho

Nevada

Utah

California

Arizona

Florida

Missouri

Washington

Oregon

Maine

New
Hampshire
Massachusetts

Rhode Island
Connecticut

Vermont

New
York

Pennsylvania
New Jersey

Delaware

Maryland
West

Virginia

Virginia

Ohio

Kentucky

North Carolina

Michigan

Wisconsin

Illinois

Indiana

Iowa

Minnesota

South Dakota

North Dakota

Tennessee

Georgia

South
Carolina

Alabama

Mississippi

Louisiana
Texas

Oklahoma Arkansas

Kansas
Colorado

New Mexico

Nebraska

Montana

Wyoming

Idaho

Nevada

Utah

California

Arizona

Florida

Missouri

PointsBet US access(1) as at 31 January 2019 PointsBet US access(1) as at 31 January 2020

$1.9bn(2)

PB US 

access 

opportunity

PointsBet’s US Offices

$5.2bn(2)

PB US 

access 

opportunity



Half-year results presentation │ February 2020

Well Positioned for Future Growth

✓ Strong Net Revenue growth with first positive 
net revenue half in the US

✓ Record volumes achieved to finish the year, 
with over 4m bets over October-December

✓ Expanding US access with agreements 
signed in 7 new States during the half

✓ Building a leading team, with Becky Harris 
nominated to the Board, the first ever 
Chairwoman of the Nevada Gaming Control 
Board

✓ Continued investment in product and 
technology – including new iGaming vertical

✓ Opened new US head office in 
Denver, Colorado

✓ Successfully raised $122m to support US 
market access and continued growth

✓ Technology leadership strengthened with hiring 
of Manjit Gombra Singh, new President of 
Product and Technology, former CTO at 
Aristocrat 

✓ Media focus reinforced with hiring of Eric 
Foote, new US Chief Commercial Officer, 
former VP at CBS Sports Digital

✓ Continued preparation for PointsBet’s 
expanding US State Access – Indiana launch in 
Q3 FY20

6 │6 │ Half-year results presentation │ February 2020
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7,927 

24,445 

45,828 

68,464 

81,014 

35 

11,544 

21,141 

7,927 

24,445 

45,863 

80,008 

102,155 

Continued Momentum Growing Client Base
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+ 123% 

yoy

• PointsBet recorded a 123% increase in Active 
Clients in the 12 months ending 31 December 2019 

• As at 31 December 2019 PointsBet had 102,155 
Active Clients, meaning they have placed a bet in 
the last 12 months

• As at 31 December 2019 PointsBet had 185,138 
Registered Clients

Active Clients

H1 FY18 H2 FY18 H1 FY19 H2 FY19 H1 FY20

Active 

Clients 

US

Active 

Clients 

Australia
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5.3 

11.6 

21.8

28.8

38.1 

3.9
6.4 

13.3
15.7

27.2 

H1 FY18 H2 FY18 H1 FY19 H2 FY19 H1 FY20

Continued Growth in Australia

• Entered a multi-year agreement with Channel 7 to exclusively 
provide Victorian thoroughbred odds integration across Channel 
7’s Australian national racing broadcast channels  

• Investment in PointsBet’s platform, product and client experience, 
together with a favourable run has resulted in improved: 

− Gross Win Margin from 10.4% to 10.9%

− Net Win Margin from 6.3% to 7.8%
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+105% Net Win

pcp

PointsBet Australia – Turnover (A$m)

PointsBet Australia – Gross Win and Net Win (A$m) 

Gross win Net win

44.2 

120.8 

209.6 

280.5 

349.2 

H1
FY18

H2
FY18

H1
FY19

H2
FY19

H1
FY20

PointsBet Australia – PCP performance (A$m)

Key metrics H1 FY19 H1 FY20 Increase

Turnover 209.6 349.2 + 67%

Gross Win 21.8 38.1 + 75%

Gross Win Margin 10.4% 10.9% + 0.5pp

Net Win 13.3 27.2 + 105%

Net Win Margin 6.3% 7.8% + 1.5pp

Net Revenue 12.1 24.8 + 105%

+ 67% 

pcp



Half-year results presentation │ February 2020

Building Momentum in US

• PointsBet is one of only a few operators to offer a Spanish 
language website, with 13.4% of the American population speaking 
Spanish (15.9% in New Jersey and 13.7% in Illinois being native 
Spanish speakers)

• PointsBet has also announced a multiyear partnership with the 
NBA, making PointsBet an ‘Authorised Sports Betting Operator’ of 
the NBA, representing PointsBet’s first partnership with a 
professional sports league in the US

− As part of the partnership, PointsBet will integrate the first-ever 
Win Probability Metric across key NBA platforms, including on 
NBA.com and NBA social media channels
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PointsBet US – Turnover (A$m)

PointsBet US – Gross Win and Net Win (A$m) 

PointsBet brand launch 

in New Jersey Jan-19

+ 139% 

Gross win Net win

- -

(0.0)

2.2 

9.2 

- -

(0.0)
(0.7)

2.6 

H1 FY18 H2 FY18 1H1 FY19 H2 FY19 H1 FY20

- - 0.1

77.0

183.9

H1
FY18

H2
FY18

H1
FY19

H2
FY19

H1
FY20

PointsBet United States performance (A$m)

Key metrics H1 FY20

Turnover 183.9

Gross Win 9.2

Gross Win Margin 5.0%

Net Win 2.6

Net Win Margin 1.4%

Net Revenue 2.6



Half-year results presentation │ February 2020

Breakdown of Key US KPI’s
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PointsBet United States – H1 FY20 KPIs (A$m)

Key metrics

New Jersey Iowa 

US Total
Digital

High 

Staking 

Clients

Total Retail Digital Total

Turnover 154.6 24.8 179.4 3.5 0.9 4.4 183.9

Gross Win 10.8 (1.8) 9.0 0.2 (0.0) 0.2 9.2

Gross Win Margin 7.0% (7.2%) 5.0% 5.6% (0.4%) 4.4% 5.0%

Net Win 4.5 (2.1) 2.4 0.2 (0.0) 0.2 2.6

Net Win Margin 2.9% (8.4%) 1.3% 5.6% (2.1%) 4.1% 1.4%
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Group Results – Normalised
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Note: (1) Other income relates to R&D income; (2) Number of Registered Clients at the end of the respective period

All amounts in A$m

Normalised

H1 FY19 H1 FY20

Net revenue 12.1 27.4

Cost of sales (5.2) (15.1)

Gross profit 6.9 12.3

Other income(1) 0.4 0.1

Sales and marketing expense (7.6) (20.6)

Employee benefits expense (4.8) (13.9)

Product and technology expense (0.5) (2.5)

Administrative and other expenses (1.0) (3.6)

Total Operating Expenses (13.9) (40.7)

EBITDA (6.6) (28.4)

Sales and marketing expense (A$m)

7.6 

17.3 

20.6 

1H19 2H19 1H20

Number of Registered Clients(2)

62,931 
98,332 

134,256 98 

24,848 

50,882 

63,029 

123,180 

185,138 

1H19 2H19 1H20

US registered clientsAUS registered clients
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Group Results – Normalised cont'd
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Note: (1) Other income relates to R&D income

• Marketing - expenses have increased in-line with the 
Group’s investment in building the PointsBet brand, 
particularly in New Jersey. Initiatives include 
advertising and digital campaigns with brand 
ambassadors Allen Iverson and Brett Finch, strategic 
media placement in the US, and Australian broadcast 
partnerships with Channel 7 and Channel 9 

• Employee Benefits - headcount as at 31 December 
2019 had grown 76% since 31 December 2018, with 
192 total employees split between Australia (111) and 
America (81)

• Technology – increased investment in our scalable 
cloud-based technology platform for the Reporting 
Period versus the PCP

All amounts in A$m

Normalised

H1 FY19 H1 FY20

Net revenue 12.1 27.4

Cost of sales (5.2) (15.1)

Gross profit 6.9 12.3

Other income(1) 0.4 0.1

Sales and marketing expense (7.6) (20.6)

Employee benefits expense (4.8) (13.9)

Product and technology expense (0.5) (2.5)

Administrative and other expenses (1.0) (3.6)

Total Operating Expenses (13.9) (40.7)

EBITDA (6.6) (28.4)
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Statutory 
Results

A$m H1 FY19 H1 FY20 Growth (%)

Revenue 12.1 27.4 127%

Australia Trading (1.7) (3.4)

USA (1.3) (21.9)

Technology (3.0) (2.1)

Corporate (0.6) (1.0)

EBITDA (6.6) (28.4) nmf

Loss for the half (7.3) (29.3) nmf

Basic Earnings per Share (cps) (14.9) (23.6)

A$m H1 FY19 H1 FY20 Growth (%)

Revenue 12.1 27.4 127%

EBITDA (8.6) (29.3) nmf

Loss for the half (10.3) (32.3) nmf

Basic Earnings per Share (cps) (21.2) (25.9)

Normalised results

Statutory results

14 │

Group Results – Summary
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Balance Sheet - Statutory
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All amounts in A$m As at 30 Jun-19 As at 31 Dec-19

Cash and cash equivalents 75.9 157.5

Trade and other receivables 0.5 0.3

Other current assets 0.8 2.0

Total current assets 77.1 159.8

Financial assets 0.2 0.2

Property plant & equipment 1.8 2.9

Intangibles 14.8 49.9

Right-of-use assets - 9.6

Other non current assets 0.6 1.5

Total Non-current assets 17.4 64.0

Total assets 94.5 223.8

Trade and other payables 9.6 14.1

Provisions 0.3 0.1

Financial liabilities 0.9 1.6

Lease liabilities - 1.6

Other current liabilities 9.2 9.4

Total current liabilities 20.0 26.8

Lease liabilities - 8.1

Other non-current liabilities 0.1 4.0

Total non-current liabilities 0.1 12.0

Total liabilities 20.0 38.8

Net assets 74.5 185.0

Share capital 124.6 261.7

Reserves 1.9 7.6

Accumulated losses (52.0) (84.3)

Total equity 74.5 185.0

• At 31 December 2019 the Group had Net Assets of $185 
million 

• Intangible Assets - investment in licenses and market 
access through our agreements with our market access 
partners results in additions to intangible assets, being 
non-cash capitalisation of share and option issuance to 
Penn National Gaming, as well as payments to other 
market access partners. Software development costs were 
also capitalised during the Reporting Period

• Capital Raising - in November 2019, the Group raised 
$122.1 million through:

− a $60 million institutional placement; and 

− a 1 for 6 accelerated pro rata renounceable 
entitlement offer with retail entitlements trading to 
raise $62.1 million

• Accounting Standard - PointsBet adopted new 
accounting standard AASB 16 Leases effective from 1 July 
2019, resulting in right-of-use assets and corresponding 
lease liabilities as at 31 December 2019 in relation to 
operating lease commitments
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Cash Flow - Statutory 
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• At 31 December 2019 the group had a cash 
balance of $157.5 million, including $9.6 million of 
client cash

• Net operating outflows were $23.0 million in-line 
with our investment in marketing, staff and 
technology

• Net investing outflows were $12.6 million in-line 
with our investment in license and market access

• Net financing inflows were $118.3 million in-line 
with capital raising

All amounts in A$m

Statutory

H1 FY19 H1 FY20

Net cash outflow from operating activities (6.7) (23.0)

Receipts from customers (inclusive of GST) 13.0 29.8 

Payments to suppliers and employees 

(inclusive of GST)
(19.4) (53.9)

Interest received 0.0 0.5 

Interest paid - (0.2)

Net increase/(decrease) in player cash accounts (0.2) 0.8 

Net cash outflow from investing activities (11.7) (12.6)

Payments for plant and equipment (0.3) (1.5)

Payments for intangible assets - capitalised software 

development
(3.2) (2.9)

Payments for intangible assets - market access (8.2) (7.4)

Payment of software - (0.1)

Rental bond - (0.9)

Net cash inflow from financing activities 24.5 118.3 

Proceeds from issues of share and other equity 

securities
1.4 118.5 

Proceeds from borrowings 23.1 -

Option exercises - 0.2 

Repayment of leases - (0.4)

Net cash flows  6.1 82.7 
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Excellence in Execution in US STAY SHARP
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Leading Super Bowl Coverage

PointsBet took 
67% more bets on 
the NFL Super Bowl 
(February 2020) in 
New Jersey and 
Iowa than on the 
AFL Grand Final 
(September 2019) 
in Australia…
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US Sports Betting Opportunity

Notes: (1) Subject to enabling legislation and licensure; (2) Eilers & Krejcik Gaming Report, Legal Sports Betting: Defining The U.S. Opportunity (April 2019); (3) Market size estimate assumes land-based and online play are authorised – of 

these twelve states, online access has been legalised in New Jersey, Illinois, Michigan, Indiana, Colorado, Iowa and West Virginia.

22 │

PointsBet US Access(1): PointsBet US access – Estimated market size in CY23(2)(3):
Estimated total revenue in US$ millions

PointsBet operational in online / retail environment Opportunity dependent on enabling 

legislationPointsBet state pending commencement of 

operations
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Notes: (1) Initial on premises sign-up period for the first 18 months; (2) Estimates as per US Census Bureau; (3) Eilers & Krejcik Gaming Report, Legal Sports Betting: Defining The U.S. Opportunity (April 2019)

PointsBet’s US Market Access
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j

Online 

Wagering 

Legislated

PointsBet Access
Online tax 

rate

Population 

(m)(2)

Est. FY23 

market size 

(US$m)(3)
CommentsOnline 

sportsbook

Retail 

sportsbook

In-person 

sign-up

New Jersey P - No 14.25% 8.9 555 PointsBet brand launched in January 2019

Iowa(1) P P Yes 6.75% 3.2 159
PointsBet launched retail sportsbook in August 2019 and 

digital operations launched in November

Indiana P - No 10% 6.7 317 PointsBet brand launch expected in March 2020

Illinois(1) P P Yes 17% 12.7 784
Regulations progressing, with launch expected by 

September 2020

Colorado P P No 10% 5.7 296 Regulations progressing

Michigan P - No 8.4% 10.0 485 Regulations progressing

West Virginia P - No 10% 1.8 62
3rd US State to offer legalised online sports betting, 

PointsBet expects to launch in CY21

Ohio P - n.a. n.a. 11.7 599 Subject to enabling legislation

Kansas P P n.a. n.a. 2.9 129 Subject to enabling legislation

Louisiana P - n.a. n.a. 4.7 221 Subject to enabling legislation

Missouri P - n.a. n.a. 6.1 289 Subject to enabling legislation

New York P - n.a. n.a. 19.5 1,350 Subject to enabling legislation

PointsBet operational in online / retail environment Opportunity dependent on enabling legislation PointsBet launching soonPointsBet state pending commencement of operations
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New Jersey a Fast Growing Sports Wagering Market
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Sources: Monthly sports wagering revenue reports, The State of New Jersey Department of Law & Public Safety as at February 2020

Notes: (1) Market data includes both online and retail wagering; (2) NFL season began on 6 September 2018, and concluded with the Super Bowl on 3 February 2019; (3) NBA season 

commenced on 16 October 2018, and the NBA Finals concluded on 13 June 2019

• PointsBet continues to generate strong results in 
the fast growing New Jersey market

• Using the NJDGE calculation methodology for 
handle, PointsBet’s online turnover market share in 
New Jersey was 6.2% for H1 FY20

• New Jersey recorded a record-breaking US$563m 
wagered(1) on sports in November 2019

• This followed successive record-breaking months 
in September and October

NBA 

season 

start

NFL 

season 

start

NFL 

season 

start

NJ Handle since market(1) open:                 US$6.4bn

NJ July – December handle(1) growth:     +111% pcp

NJ Gross revenue since market(1) open:    US$447m

State-wide monthly sports betting handle(1) (US$m)

Seasonally 

low period

NBA 

Season(3)

NFL 

Season(2)
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US iGaming Opportunity

Sources: New Jersey Department of Gaming Enforcement
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2014 – 2019 revenue CAGR:               31% p.a.

NJ 2019 Gross revenue:      US$481m
c.f. Sports Wagering gross revenue: US$299m

New Jersey monthly revenue (US$m)• In addition to its sports wagering offerings, 
PointsBet can also provide iGaming (online casino) 
products through its access partners, Penn 
National Gaming, Double Eagle Casino and LVD in 
States where iGaming is permitted by legislation 
(currently West Virginia and Michigan)

• PointsBet has already commenced development of 
inhouse technology to support a rollout of iGaming 
products

• iGaming represents potential for cross sell with 
existing sports wagering products

34
32

39
37

38 38 39 40 41

45
49 49

Jan-19 Feb-19 Mar-19 Apr-19 May-19 Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19 Dec-19

Casino (online) Sports Wagering (retail + online)

Based on the current trajectory the US 

iGaming market could be larger than the 

US Sports Betting market
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World Class Retail Sportsbook

Catfish Bend Casino
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Premium Physical Locations
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Upcoming State Launches

12% 

8% 

Indiana Illinois

PointsBet market research(1) found that 

approximately 1 in 10 men aged 21+ in 

Indiana and Illinois have heard of 

PointsBet… even prior to our launch

“Which of the following sports betting services have you 

heard of? (Those that answered ‘PointsBet’)” – PointsBet 

market research

Note: (1) PointsBet undertook a survey of 2,038 respondents across New Jersey, Indiana and Illinois between 

30 July 2019 and 5 August 2019

27 │ Half-year results presentation │ February 2020
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The Indiana Opportunity

• Chance to establish operations as one of the 
earliest operators in the State – currently only four 
operators, three with meaningful market share(1)

• 17th largest US State by population, with an 
estimated market opportunity of US$317m(2)

• Low tax environment, with a 10% tax rate, c.f. 
14.25% in New Jersey

• Television marketing able to be utilised in Indiana 
campaigns (c.f. New Jersey)

• Opportunity to implement learnings from successful 
market share acquisition in New Jersey, which 
currently has more than approximately 18 active 
operators

Half-year results presentation │ February 2020

Notes: (1) As at 21 February 2020; (2) Eilers & Krejcik Gaming Report, Legal Sports Betting: Defining The U.S. Opportunity (April 2019); (3) PointsBet undertook a survey of 2,038 respondents across New Jersey, Indiana and 

Illinois between 30 July 2019 and 5 August 2019; (4) Respondents who said they bet a few times a month or multiple times a week; (5) Respondents who said they DO bet, but at a lower frequency than experienced bettor 

definition

26%

8%

Experienced Bettors Casual Bettors

Current ‘State of Play’

Strong brand awareness prior to launch
“Which of the following sports betting services have you heard of? (Those that answered 

‘PointsBet’)” – PointsBet market research(3)

DraftkingsFanDuel

BetRivers BetAmerica

US$123m 
Online Handle

Jan ‘20

(4) (5)
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Ready for Illinois In-person Launch Period
Major cities

Casino (10)

Arlington Park 

Sports facility 

Hawthorne Race Course

Fairmount Park
• Illinois has legislated an in-

person sign-up period for the 
first 18-months of sports 
wagering operations

• 75% of Illinois’ population 
(c. 9.5m people) live within the 
Chicago Metropolitan Area

• PointsBet is ideally placed with 
a Flagship sportsbook to be 
located at the iconic Hawthorne 
Race Course – c. 13km from 
Downtown Chicago

• PointsBet will also fit-out 3 
branded off-track betting 
establishments throughout the 
Chicago Metropolitan area
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Aurora

Joliet

DOWNTOWN 

CHICAGO

Naperville

SeatGeek

Stadium

Wrigley Field

Soldier Field

Guaranteed 

Rate Field

United Center

Joliet Speedway

Chicago

ILLINOIS

Springfield 

Naperville

Aurora

Rockford

Peoria

Champaign

Fairmount ParkArgosy Casino Alton
Gateway motorsports 

park

Joliet

6 miles10 km

Hawthorne Race Course

▪ c. 13km / 8mi from 

Downtown Chicago

Arlington Park

▪ c. 41km / 26mi from 

Downtown Chicago

Grand Victoria Casino

▪ c. 61km / 38mi from 

Downtown Chicago

▪ c. 71km / 44mi from 

Downtown Chicago

▪ c. 71km / 44mi from 

Downtown Chicago

▪ c. 61km / 38mi from 

Downtown Chicago

Rivers Casino 

▪ c. 25km / 16mi from 

Downtown Chicago

*Online 

skin only
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In-house Technology Platform
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Owning and controlling your technology stack is 
unquestionably a superior position for a scaled 
business, for the following reasons:

1. Ability to customise and offer differentiated 
product on its own terms and timeframe

2. Ability to scale economically across 
jurisdictions, countries, infrastructure

3. Full access to rich data insights owning the 
end to end pipeline, improving client 
experience

US Technology Challenges PointsBet Solutions

1

Diverse regulations across US States:

1) Responsible gambling

2) Player account management

3) Infrastructure / platform topology

✓ Common app across US States 
where permitted with RSG 
controls & optimised sign-on/wallet 
management

2

Need for a centralised set of back-office 

tools with the ability to adapt and 

customise for individual jurisdictions

✓ Fit for purpose back-office 
systems tailored to multi-state 
operation and automation

3

Segmented payment processing market 

that complicates delivery of consistent 

and modern user experience

✓ Optimised user experience around 
multiple payment options, giving 
customers choice

4
Localised customer preferences and 

turnover “biases”

✓ Front end localised customisations 
and back-end global risk 
management tools
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PointsBet’s Technology Platform Capability
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Providing all necessary 

end-to-end capability…

Player Acquisition

User Interface / 

Experience

Media Platform

Trading

Platform / Product 

Features

Bet Tools

Front End Tech Back End Tech

PointsBet

Models & algorithms P

Bet engine P

Automated resulting capability P

Pre-match fixed odds sports, in-play fixed odds sports, 

PointsBetting and fixed-odds racing P

Trading & risk management tools P

Multi-jurisdictional trading tools P

Bespoke risk & liability strategy P

APIs P

Platform P

Multiple deposit and withdrawal options P

Marketing & bonusing tools P

iGaming integrations(1)
P

Source: Management views; Competitor presentations

Notes: (1) In development
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US Media Landscape

National cable Regional sports Tech giants Direct to 

consumer

Branded single 

service

34 │

Traditional 

Broadcast TV

Disclaimer: All logos and trademarks in this slide are property of their respective owners. All company, product and service names are for identification purposes only. Use of these names, trademarks 

and brands does not imply endorsement.
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Media Touchpoints To Drive Objectives
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Premium Press

With Both Local and National Publications 
Building Trust and Credibility

NBC 5 Chicago

Chicago TribuneESPN Chicago
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Premium Press

With Both Local and National Publications 
Building Trust and Credibility

Sports Illustrated ESPN

Bloomberg

The Athletic
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Premium Offers
With Value That Bettors Actually Care About
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Premium Promotions
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What’s Next

1. Continue revenue growth

2. Expand US State market access

3. Deliver on US media strategy

4. Roll out new US States

5. Develop iGaming products
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Experienced Board & Management

Brett Paton

Non-executive 

Chairman

Sam Swanell

Group CEO &

Managing Director 

(Co-Founder)

Tony Symons

Non-executive 

Director

Peter McCluskey

Non-executive 

Director

Andrew Fahey

Chief Marketing 

Officer (Co-Founder)

Johnny Aitken

CEO, US

Manjit Singh

President, Product 

and Technology 

Seth Young

Chief Innovation 

Officer, US

Paul Hannon

VP of Strategy and 

Business 

Development, US

Tom Rundle

Chief Operations 

Officer, Australia

Andrew Hensher

Group General 

Counsel and 

Company Secretary

Andrew Mellor

Chief Financial Officer
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Nick Fahey

Executive Director, 

Chief Commercial Officer 

(Co-Founder)

Becky Harris

Non-executive

Director

Eric Foote

Chief Commercial 

Officer, US
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Statutory P&L
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All amounts in A$m

Statutory

H1 FY19 H1 FY20

Net revenue 12.1 27.4

Cost of sales (5.2) (15.1)

Gross profit 6.9 12.3

Other income / (other expense) 0.4 0.1

Sales and marketing expense (7.6) (20.6)

Employee benefits expense (5.3) (15.4)

Product and technology expense (0.5) (2.5)

Administrative and other expenses (1.6) (3.2)

Loss on derivative (0.7) 0.0

Total Operating Expenses (15.8) (41.7)

EBITDA (8.6) (29.3)

Depreciation and amortisation expense (0.7) (2.3)

Net foreign exchange (losses) - (1.2)

EBIT (9.2) (32.7)

Finance income / (expense) (1.1) 0.5

Loss before income tax (10.3) (32.3)

Income tax expense - -

Loss after income tax expense (10.3) (32.3)



Half-year results presentation │ February 2020

Reconciliation to Statutory P&L
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All amounts in A$m

H1 FY20 

Normalised
Abnormals

H1 FY20 

Statutory

Net revenue 27.4 27.4

Cost of sales (15.1) (15.1)

Gross profit 12.3 12.3

Other income 0.1 0.1

Sales and marketing expense (20.6) (20.6)

Employee benefits expense (13.9) (1.4) (15.4)

Product and technology expense (2.5) (2.5)

Administrative and other expenses (3.6) 0.5 (3.2)

Total Operating Expenses (40.7) (0.9) (41.7)

EBITDA (28.4) (0.9) (29.3)

Depreciation and amortisation expense (1.7) (0.6) (2.3)

Net foreign exchange (losses) 0.0 (1.2) (1.2)

EBIT (30.0) (2.7) (32.7)

Finance income / (expense) 0.7 (0.2) 0.5

Loss before income tax (29.3) (2.9) (32.3)

Income tax expense - -

Loss after income tax expense (29.3) (2.9) (32.3)

All amounts in A$m
H1 FY20

Net foreign exchange (losses) (1.2)

Share option expense (1.4)

Impact of AASB 16 (0.3)

Total abnormals (2.9)
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Glossary
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Term Definition

A$ an Australian dollar

Active Client a Registered Client who has placed a bet in the relevant 12 month period

FTE Full time equivalent

Gross Win
is calculated as the dollar amount received from Clients who placed losing bets less the dollar amount paid to Clients who placed 

winning bets, excluding the cost of pricing promotions

IPO the initial public offering of shares

LTM last 12 months

Net Win Gross Win less client promotion costs

Registered Client a client who has opened an account with PointsBet

Sportsbook a place or website where someone can wager on various sports and racing competitions

Turnover / Handle the stake (money) a Client puts at risk when they place a bet on an event

Wagering the placement of a wager on the outcome of a sporting or racing event. Wagering is also known as sports betting


